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The aims

40% reduction In pedestrians killed or
seriously injured




Background

As the Scottish Government
continues to promote active travel
this will lead to an increase In the
number of vulnerable road users
on the roads.

Highway Code changes In
January 2022 states those who
can do the most harm carry
greater responsibility.
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Why these groups?

The number
of pedestrian
casualties In

Scotland are
Increasing
year on year

After car users,
pedestrians
represent the
second largest
category of
casualties

‘Failed to look

properly’ continues
to be cited as the
highest contributory
factor in all
collisions for both
pedestrians and
drivers.




Learnings from insight

Q All drivers want to stay safe on
the roads

Q Over half feel a significant level of
responsibility for safety of other
road users

Q Most recognise pedestrians as
being most at risk
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Feel other road users pose a serious
risk to them

6 in 10 admit they can get irritated by
the behaviour of other road users

8 in 10 agree that other road users need
to consider how their actions impact
drivers
The car driver always
seems to get the
blame but other road
users act irrationally, it
doesn’t seem fair



Implications
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Pedestrians and drivers may interchange roles but ultimately operate in
silos.

Direct discussion of hierarchy of road users in comms will lead to deflection
by drivers and shifting of blame.

Drivers accept some of duty of care but are not prepared to shoulder all
responsibility.

Should be wary of victim blaming pedestrians who do not present as great a
risk to others.

Resulting campaign must unite these disparate groups around a shared and
credible goal



Core objective

Encourage drivers and pedestrians, but
particularly drivers who pose the greatest harm,
to reflect and act on the notion of
shared responsibility on our roads
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Failing to judge a Careless/reckless/in a

alling 10 laok vehicle’s path or speed hurry



Campaign proposition

The road Is a shared space.
We must concentrate, at all
times, when using It.



https://youtu.be/2UALQ4BaM4k
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Keep your mind on the road. Keep your mind on the road.
fArriveAlive #hArrivelive #ArriveAlive
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Audience testing

That one made me gasp,
really felt that one, | wasn'’t
expecting it to happen and the
key message for me was
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| quite like the hashtag
arrive Alive... why rush, it's
better to get there a live
than not get there at all or
you hurt somebody else in
the process

distraction
_ _ | think we've all said, you go
| can picture it kind of in your own wee
Stay focused, stay outside the bubble when you're driving
it : | like the whole different
safe, it's not vague, school | work in and | like the whole differen

It's very obvious

perspectives going into one
and | can envision it being
quite a serious thing to
watch
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Media plan

CHANNEL

OBJECTIVE

Linear TV, VOD and Cinema. Achieve mass reach across 20 — 55 adults. Cinema not only provides high
impact but also targets drivers.

Driver and runner version. Allows us to target drivers more specifically, and when they are driving.

Targeted areas with highest casualty rates. Focused on key cities and mapped against Police Scotland
casualty data. Selected locations where high volumes of footfall will be drivers.

OUTDOOR

DIGITAL Targeting drivers and high casualty areas. Including video, digital radio and animated posts.
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Aberdeenshire drivers urged to keep their minds
on the road after launch of new safety campaign

dunfermline Press

Aind Wast of Fife Advertiser

DVERTISE

News

Keep Your Mind on the
Road: Campaign
launched to tackle
inattention on
Scotland’s roads

EAST

Dist
folk

Allan Crow
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Most road users in Fife have
admitted theirmind haswan-
dered while using the road,
aceording to a new survey -
and one in three drivers con-
fessed they'd had a journey
where they had zoned out and
couldnt quite remember how
they got to their destination.
The findingswere reicasesd

vetary for Transport, and i
chael McDonnell, director of
Road Safety Scotland.

Tthe campaign urges all
road users - but particularly
drivers, whopose the greatest
risk to others - to keep their

FIFE
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Fiana Hysiop and Michas! McDonnellaunch the campaign.

Dangers of
distraction

Eighty per cent of road users
mL«lru.m incllngdevers
pede: ns, have admit-
Vehibelt b has angere
while using the road, accord-
ingoanew survey released as
fiety Scotlands
Distrsctioncampaign.
Launched by Cabinet Se
retary for Tr: upﬁr\ 0
Hyslop and Road Safoty
land director Michael Me-
Donnell, the campaign urges
all road users - particularly
drivers,whoposethegreatest
risk to others - 10 keep their
mindson theroadat alltimes,
The findings reveal the
potential consequences of
distraetion, with 16% of dis-
tracted drivers in Scotland
reporting a ollision with
another vehicle and 5% re:

on Fife roads ...

mind on the road at all times.

In Fife, almost four in five
(78%) af drivers surveyed ad-
mitted to some level of dis
traction while driving. with
more than one inthree (44%
drivers admitting theyd had
# journey where they had
zoned out and couldn't quite
remember how they got to
their destination.

Of all road users in Fife

who said they experienced
distraction, over a third said
thinking about other act
ties, tasksand plans was areg:
ular cause.
The survey painted a pic-
ture of the leading causes of
distraction in both drivers
and pedestrians acrass Scot-
land,

After weather., driverscit-
ed not knowing their route

vell (36%), being tired (32%).
beinginahurry{25%),and be-

o
n«umunm«uuwwwwuw(umm

Iing worried or stressed (23%)
£ ings that affect them
most while driving,

For pedestrians, things
happening around the road,
their own thoughts includ

ing stress

a collision with a pe-

estrian.
In Lothian, almost four in

than two n ive admiting

theyhadajourney where!
Dozl 3 40 could ek
quiteremember howthey got

tothelrdestinaion,

Ofthose who said they ex
perienced distraction, nearly
two thirds said that thinking
about other activities, tasks
and planswasaregular cause.
The majority of pedestr
ans reported being affected
by distractions on the road,
2% citing various fac-
neluding things hap
pening around the road,
their own thoughts inelud:
ingstressorworry, beingina
hurry and talking o the peo-
with,

ed not knowing their route

ractions affecting

(20 per cent) were among the
most frequently cited distrac-

tions.

Mobile phones werealsoa
majordistraction, with 22 per
«nmlpedeslmmnndloplr
centofdrivers saying they af-
fected their focy

Ms Hyslop said ur-
vey wnhghwuqhmenwu
isfor bothdriversand pedes-
trians to become distracted
- whether by our thoughts,
technology, or the world

around u:
E

en a brief lapse in at-

tention can have ser!
sometimes d(l\'lqslsnnbtun

hugely important for

all road users, and especially
driverswho poseth st
risk,totake responsibility for

.beingin  theirown safety and look out

a hurry, and ulkm, to the
people they're walking with

for others by staying focused
onthe road at all times.

well being ired, being i
hurry and being
,mmdmhumnpum"(

tion, with 22%
of pedestrians and 10% of
drivers saying their phones
affected theirfocus. Ofthose,
half agreed their phone was
the biggest distraction.
Ms Hyslop said: “This sur-
vegbighlghisjushoweserl
bothdriversand pe
trians tobecome diatFact
Even a brief lapse can ha
serious, sometimes devas-
tating, consequences.

“I1's hugely important

dmmulnpwnwmmm
ponsibility for
llmru\ins(elvundloﬂluut
taying focused
alltimes=
Further information
about the campalgn can
found at roadsafety.scot.

© By Alan Beresford - alan.beresford@hnmedia.co.uk
O Published: 10:00, 21 February 2025

A new campaign has been launched to encourage north-east drivers to keep their minds on the road.

Almost 80 per cent of road users in the region, including drivers and pedestrians, have admitted their
mind has wandered while using the road, according to a new survey released as part of Road Safety
Scotland's Distraction campaign

Cabinet Secretary for Transport Fi

fona Hyslop with Director of Road Safety Scotiand Michael McDonnell. Picture: Chris James

istractions can
ave devastating
consequences

Julie Currie
Frparwe
iifecuTiepmaticosword com

More than 8o per cent of

Scotland’s road users, in-
cluding drivers and pedes-
trians, have admitted their
mind haswandered whileus-

The worrying statistic
was revealed in a new sur-

Safety Seotland’s Distraction
campaign.

Launched by Cabinet Sec-

ona

Hyslop, the campaign urges

all road users to keep their

mu d onthe road at all times.

e potential conse-

quences of distraction are
revealed in the survey, with
16 percent of distracted driv-
ersreportingacollision with
anather vehicle and five per
cent reporting a collision
with apedestrian.
Some 42 per oenlol'dm

a journey where they had
zoned outand couldn't quite
remember how they got to
their destination.

Cabinet Secretary (or

and p(‘dos(rmni to hwomc
distracted. Evenabrieflapse
Inattention can haveserlous
sometimes devastating, con-
sequences.

“It's hugely important for
allroad userstotake respon-
sibility for their own safety
and look out for others by
staying focused on the road
atall times.

Four in every five drivers
surveyed admitted to some
level of distraction while
driving - halfsaid theirmind
occasionally wandered, 29
per cent said it happened
sometimes and three per
cent admitted it always did

Similarly, the majority of
pedestrians reported being
affected by distractions on
theroad,

Ofthe road userswhosaid
they experienced distrac-
tion, over a third said think-
ing about other activities,

tasks and plans was a regu-
larcause.

Mobile phones were also
amajor distraction. with 22
per cent of pedestrians and
10 per cent of drivers saying
their phones affected their
focus. Of those, half agreed
their phone
distraction.

Dr Shaun Hedman, Trans-
port Research Laboratory
chief scientist, added: “On
busy roads, collisionsare in-
evitableif peopleare not pay-
Ing attention.

“A split-second decision
can mean the difference
between life and death. By
ke (7“‘8 our minds on the
road, we can help everyone
get home safely.”

78 per cent of motorists
in the Fife area admit to
driving while distracted

MIND THE ROAD: Cabinet Secretary for Transport Fona Hyslop
with Director of Road Safety Scotland Michael McDonnel. Image:
Chvis kavmes

Road SafetyGB

Campaign launched to tackle lnattentlon on Scotland’s
roads

10.14 20 February 2025 | Driver distraction

More than 80% of road users, including drivers and pedestrians, have admitted their mind has
wandered while using the road, according to a new survey released as part of Road Safety
Scotland’s new distraction campaign.
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Why?

Speeding a
contributory factor

162 people killed Country roads

or seriously injured have the highest
because of fatalities

speeding

In 1in 5 deaths
on Scotland’s
roads




The audience

Drivers aged 20 to 55
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More likely to be male
Aged 25-55

Young drivers prone to risky
behaviour

Occasion-specific or inadvertent
Speeders



Key insights from drivers

People think Speeding is seen Drivers don't
excess speed is as acceptable think collisions
‘harmless’ when drivers feel  will happen to
‘in control’ them.

>B< Safer é‘i %
" Scotland Road Safety TRANSPORT
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Speeders don't
expect to get
caught



Two campaign aims

1

Prompt drivers to reconsider their complacent
B attitudes to speeding by inviting self-identification

2 m Improve the perceptions on road safety cameras



Campaign proposition

Loss of control, and the odds and
severity of a collision, are magnified
If you speed.

£
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A powerful depiction of the stomach-lurching moment when you know
you've lost control and there is no return — to jolt people out of their
complacency.




Final ad

https://youtu.be/BKQPWWYLIMU



Viewer comments

“It's quite a sobering advert...
you're left to imagine what’s
happened. Sometimes with these
adverts they are quite impactful
the first few times, but then you
subconsciously switch off.”
Female, High Risk

“It's quite relatable as well,
doing the same roads and
going over the speed limit all
you need is one blip and
that’s you out the game.”
Male, High Risk

N Safer é‘ﬁ %

“ Scotland Road Safety TRANSPORT
SCOTLAND scorl.n_m?

“It is more realistic and
relatable... we've all
been in that situation

before, You can relate to
that feeling a wee bit.”
Male, Low Risk
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CHANNEL OBJECTIVE

Targeted mass reach. Key channels to reach the audience included TV, radio and digital to increase
awareness and maximise proximity to the decision-making moments on the roads.

Extend reach and education. Extensive national and local media relations. Powerful facts to bring to life
consequences of speeding to encourage self-identification.

PARTNERS Extend reach. Distribution of campaign messages via trusted voices.




Daily
Record

Road safety campaign asking
Lanarkshire drivers to help reduce
collisions and casualties
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SPEEDING
YOU ONLY HAVE TO LOSE CONTROL ONCE

HARRIVEALVE PR Seena

- NS Lenanenae

P SPEEDINGYOU ONLY HAVE
70-LOSE CONTROL ONCE

- NS Lananenee

™ SPEEDING:YOU ONLY HAVE
 T0.L0SE CONTROL ONCE

Fraserburgh Herald

Reducing your speed will
help reduce collisions too

DawnRenton
Regerter
dawn.rentongnationalworid.com

Angus County Press

Campaign urges drivers

to slow down
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Implementatio

riod, whilefixed camerasites
reducedthenumberof speed-
ersby7opercentin the same
time period.

Speeding increases the
likelihood and severity of
collisions and casualties. In
2022, there were 237 fatalities
orcasualtiesonroadsin Aber-
deenshire.

Councillor Alan Turner,
chairof Aberdeenshire Coun-
cil’s Infrastructure Services
Committee and Nestrans,
said: "Thiscampaignisanim-
portant reminder to drivers
across Aberdeenshireto con-
sider their driving behaviour
andslow downtohelpreduce
collisions and casualties on
our roads.

“We'reurgingalllocal driv-
erstostick to the speed limit
andadjusttothedrivingcon-
ditions, including the weath-
erand condition of theroad.”

Nearlyhalf (44 per cent) of
reported casualties on Scot-
land’sroadstake place onru-

ral roads, however because
speeds are higher on these
roads, they account for al-
most three-quarters (74 per
cent) of road deaths.

Research shows fatal colli-
sionscaused by driverstravel-
lingat 6smph could be halved
ifthedrivers slowed down by
justsmph.

Cabinet Secretary for
Transport, Fiona Hyslop,

said: "No matter how expe-
rienced you are as a driver,
collisions can happen toan-
yone, and the consequences
could bedevastating -for you,
for other road users, and for
loved ones.

"We're urging drivers to
consider their drivingbehav-
iour and reduce their speed,
making our roads safer for
everyone.”

There are more than
300 safety camera locations
across Scotland, placed
where there is evidence of

ing and where they have the
greatest potential to reduce
casualties.

Chief Superintendent
Hilary Sloan, Head of Road
Policin : “Speedingisal-
waysarisk. Itonlytakesasplit
second to lose control and it
only hasto happen once.

“A collision affects more
thanjust youand yourvehicle
- it impacts your family, the
vietim’s family, emergency
services and people who wit-
ness it. Everyone has to take
responsibility tosaveliveson
Scotland'sroads.”

Running across TV, ra-
dio and digital channels, the
campaign delivers a strong
message todrivers- Youonly
havetolosecontrolonce. The
message is brought to life in
a thought-provoking TV ad
highlightingthe split-second
moment before a collision
from adriver’s point of view.

For more information
about the campaign, go to

injury collisions and speed-

s y.scot




Arriving Alive

With targets exceeded, our campaign
has helped to change attitudes towards
speeding and risky speeding behaviour.

Ultimately, this moves us closer towards
Vision Zero of a road network where
no-one is killed.




Up next
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Young Fitness to Motorbikes National
Drivers Drive Conversation
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Thank you!

Katie Lyle & Maria Solarin | Senior Marketing Managers — Safer Scotland
katie.lyle@gov.scot maria.solarin@gov.scot
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